MPOEKTbI

MexxayHapoaHblii ceMUHap «PasBUTHE MEXaHW3MOB y4acTHsi O6LEeCTBEHHO-
CTH B Npouecce NPUMHATHA pelleHnil OpraHaMy MEeCTHOro CaMoynpasneHus», co-
crosiBlMiCA B HOsIGpe, pan B Mynuumnum Cyyasa (PymbiHus) npeacrasure-
Nen MEeCTHbIX agMUHUCTPaLMK, CNeUManncToB U3 Pas/IMUYHbIX W DKOHO-
MUk, nuaepo HMO v xypHanucToB n3 Pecny6nukn Monposa, YkpauHbl U Py-
MbIHMM. B TeueHue Tpex AHeH npeacTaBuTeNnM TPEX CTPaH BeNM guanor Ha 3a-
AaHHble TeMmbl: «Mo3uuma Esponeiickoro Coroza no MUPOBaHUIO rpaXkaaH-
cxoro obuiecrsa B PyMmbiHun n EC M 3akoHoAaTeNbHOW bl ANA AEATENbHOCTH
HMO»; «OnbiT PyMbinnK: chopmel n MeToabl paboTel HIMO»; «EBponeiickme npak-
TUKHU ydacTus HIMO B peanu3auvu NpMHUMNA NPO3pavHOCTU NPUHATUSA rocyaap-

CTBEHHbIX pelueHnii» U T. A.

KAXbIA UMEET MPABO
YYHACTBOBATb B MPUHATWUIA PELLEHWA

HauGonee wHTEpecHo M nonesHo, no
MHEHWIO YYaCTHWKOB MeXAyHapOAHOro ce-
MUHapa, npowuio obcoyxaeHuwe npobnem,
CBA3aHHbIX C U3MEHEHMEM MEXaHWU3MOB y4a-
CTMs OOLIECTBEHHOCTU B NpOLEcce NpuHs-
TUA peleHWd U peanvsaunmu MOHWUTOPUHIa
uHTerpaummn Pymeinun B EC, apantauweit 3a-
KOHOoAaTensCTea K craHgaptam EC B obna-
ctn CMU, a TaKe CBA3aHHBIX C AeATeNbHO-
CTbi0 OBLLECTBEHHbIX OpraHU3aLmMiA B NPUHS-
THUW U PeLEHH COLUManbHO-3KOHOMMYECKHUX
npobnem Kak Ha MECTHOM, Tak U perMoHab-
HOM YpOBHAX, B npeHuax yyacrBoBanu ae-
NyTaTbl Pa3NUYHbIX YPOBHEW U3 MyHWULMNUA
CyuaBa, a Taioke lMNetpy T3aHace, rnasa ce-
KpeTapuaTta KoHCynbTatueHoro Coeeta Es-
popervoHa BepxHuin npgr, Muxaun Kupa, au-

KTOp npecc-knyba «bykoBuHa», mnpeu
bIHCKMKW, PYKOBOAWUTENL MEXAYHapoA-

HOW Accoumaninm Manoro u cpeaHero busHe-

CEPAKOK WpwHa, cekperape Coseta M
MyHUAUMNKUA Banub: «1 eMbl B3aUMoAei-
creusa MY, HMO 1 mMacc-megua, obcykaas-
Lumecs Ha ceMuHape B Cn-laae, BeCbMa aKTy-
anbHbl Ana Pecrryt?r?um onpoea. Hawbonee
LIEHHBIM MPEeACTaBNAETCH ONbIT bIHUW B
Hanaxusahun guanora mexxay MY u CMU
W, B 0COBEHHOCTH, aganTaums HaLuuoHansHo-
ro 3aKOHOAATeNLCTBA K HOpMaM W CTaHaap-
Tam Rg;mﬂmm B EC».

f WNIOK BaneHTuHa, wWCnonHuTenb-
Hbi AvpekTop HIMO “Marketing Plus™ «[Mpe-
e BCero, rofoXWTENbHbIN pesynbTaT ce-
MUHapa B TOM, YTO Y4aCTHUKK oT Pecnybnu-
kn MonaoBa U YKpauHbl NOMy4Mnu HOBYIO
MHGOPMALMIO 1 MPAKTUHECKMIA OMbIT B3an-
MOAEUCTBUA MECTHOW afMUHW UnM, He-
NPaBUTENBCTBEHHBIX OPraHvu3aLMi U Npeccs!
B npouecce BbIpaboTku, NPUHATUA W peanu-
3aUWM PeLeHU OpraHamMn MecTHOM ny-
HOW BNactu PymbiHMM. Kpome ToOro,

\ CeMWHap NPeaocTaBui YHUKamNbHYIO
BO3MOXHOCTb B YCTAHOB/EHWMU KOH-
TaKToB C MOTEHLUMANbHLIMWA NapTHe-
pamu u3 HIMO PyMbiHUM U YKpauHbi»,
- BYKATAPY Uropb, rocyHusepcu-
o TET, IOKTOp nonutonoruv, fenapta-
MEHT MEXAYHAPOAHbLIX OTHOLLEHWM:
«CemMuHap B Cy4yaBe roaroToBun xo-
poLUyK Ans GopMupoBaHus B
pamkax EspopervioHa Bepxtui MpyT
accounaumun  HerpaBUTENbCTBEHHBIX
opraHu3aumi. MocyacTnMeunock no-
3HAaKOMMTBLCH € MpenoAaBaTensamu

ca «Small Euro Business»
FMyH. Banus, PM), Cepren
aKMaH,  pyxkoBoauTenb
PervoHansHOro UeHTpa no
noaroToske W' nepenoaro-
TOBKE  rOCYAapPCTBEHHbIX
CY>KaLUMX, OpPraHoB MecT-
HOMO  CaMOyrpaeneHus,
NPEANPUATUH,  yupexae-
HAM W aa HHbIX
opraHuzaumu (r. YepHo-
BUbI, YKpauHa).
dHU3aTOpOM CeMu-

YepHOBUUKOrO Ha-
UMOHanNbHOro yHu-
BEPCUTETA  UMe-
Hu 10, deabkosu-
ya u Cyuascko-

3aHATLIMK
Hay4HbIMKU wcCne-

BaHUAIMKU, Npo-
neMaTuka Koto-
pbiX nepecekaet-
cA C TeMaMu npo-
eKTa»,

YEBAH Opui,
AO  «Incomlac»,
MeHeKep no




